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WHY YOUR BUSINESS NEEDS A
TWITTER PRESENCE

by Beck & Mills

In today's digital-first marketplace,
establishing a strong social media
presence is no longer optional—it is
essential. Among the various platforms
available, Twitter (now rebranded as X)
stands out as a real-time communication
powerhouse where businesses can
engage directly with customers, share
updates, and build brand authority. If
you are wondering how to open a
Twitter account for business, you
have come to the right place. This guide
will walk you through every step, from
initial setup to advanced optimization,
ensuring your business hits the ground
running on this dynamic platform.

Twitter offers unique advantages for
businesses of all sizes. It allows you to
participate in trending conversations,
provide instant customer support, and
showcase your brand's personality. With
over 500 million tweets sent daily, the
platform is a goldmine for reaching new
audiences and driving traffic to your
website. However, success on Twitter
begins with a properly set up account
that reflects your brand identity and
business goals. Let us dive into the
complete process.

PREPARING TO CREATE YOUR

Before you jump into the sign-up
process, taking a few preparatory steps
will save you time and ensure a smooth
experience. Knowing how to open a
Twitter account for business starts
with understanding what you need to
have ready.

Define Your
Business
Objectives

Ask yourself what you want to achieve
with Twitter. Common business goals
include increasing brand awareness,
driving website traffic, generating leads,
providing customer support, or
networking within your industry. Clearly
defined objectives will shape vyour
content strategy and help you measure
success later. For instance, a local
bakery might use Twitter to announce
daily specials, while a B2B software
company might focus on sharing
industry insights and thought leadership
articles.

Gather Essential
Information and
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Assets

To create a professional account, you
will need the following:

¢ A dedicated business email
address - Avoid using personal
emails. Set up a professional email
such as
contact@yourbusiness.com or
marketing@yourbusiness.com.

¢ Your business name and a
desired username (handle) -
The handle should be short,
memorable, and consistent with
your other social media profiles.
For example, @YourBusinessName
is ideal.

¢ A high-quality profile photo -
Typically your company logo. Use
a square image that looks good at
small sizes (400x400 pixels is
recommended).

¢ A header image - This is the
large banner at the top of your
profile. It should visually represent
your brand, showcase a product,
or highlight a current promotion.
Dimensions of 1500x500 pixels
work best.

e A compelling bio - You have 160
characters to tell people what your
business does and why they
should follow you. Include relevant
keywords naturally.

e Your website URL - This will be
clickable from your profile, driving
traffic directly from Twitter.

¢ Location information - If you
have a physical storefront, include
your city or region.

Research Your
Target Audience

Understanding who you want to reach on
Twitter will influence your handle choice,
bio tone, and initial content. Look at
competitors and industry leaders to see
how they engage their audience. This
research will also help you determine the
best times to tweet and the type of
content that resonates with your
potential customers.

STEP-BY-STEP GUIDE: HOW TO
OPEN A TWITTER ACCOUNT FOR
BUSINESS

Now that you are prepared, follow these
steps to create your business account.
The process is straightforward, but
paying attention to the details will set
you up for long-term success.

Step 1: Visit the
Twitter Sign-Up
Page

Go to twitter.com and click on the
"Sign up" button. You will be prompted
to enter your business name or the
name you want to use for the account.
Twitter will then ask for your phone
number or email address. It is strongly
recommended to use your dedicated
business email here rather than a
personal one. Using a business email
keeps your professional and personal
online lives separate and makes account
management easier if you ever need to
grant access to team members.
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Step 2: Choose
Your Account
Name and
Handle

Twitter will ask you to select a
username, which is your handle
preceded by the @ symbol. This is a
critical branding decision. Your handle
should match or closely resemble your
business name. If your exact business
name is already taken, consider adding a
short descriptor like @YourBusinessHQ,
@YourBusinessCo, or
@YourBusinessOfficial. Keep it short
enough so people can easily tag you in
posts. Your display name can be your full
business name, and it does not need to
match your handle exactly, but
consistency is recommended for brand
recognition.

Step 3: Complete
the Verification
Process

Twitter will send a verification code to
the email address or phone number you
provided. Check your inbox or SMS
messages, enter the code, and click
"Next." This step confirms that you own
the contact method and helps secure
your account against unauthorized
access.

Step 4: Upload
Your Profile
Picture and
Header Image

After verification, Twitter will guide you
through setting up your profile. Upload
your logo as the profile picture. Ensure
the image is clear and recognizable,
even at thumbnail size. The header
image  offers more space to
communicate your brand value. You can
use a photo of your team, an image of
your flagship product, or a graphic that
includes your tagline and website URL.
Avoid cluttered designs, as the header
image appears on both desktop and
mobile views.

Step 5: Write
Your Business

Bio

Your bio is one of the most important
elements of your profile. You have 160
characters to explain who you are and
what you offer. Use this space wisely.
Include keywords related to your
industry, a clear value proposition, and a
call to action. For example: "Helping
small businesses grow with affordable
marketing tools | Tips & resources
weekly | Download our free guide
below." You can also add a link to your
website in the designated URL field. If
you have multiple links, consider using a

service like Linktree or a similar tool to
consolidate them.



Step 6: Set Your
Preferences and
Privacy Settings

Twitter will ask about your interests so it
can suggest accounts to follow. Select
topics relevant to your industry. During
setup, you can also adjust privacy
settings, notification preferences, and
accessibility options. For a business
account, it is generally recommended to
keep your tweets public so anyone can
see them. Private tweets are rarely
appropriate for business accounts
because they limit your reach and
discoverability.

Step 7: Follow
Relevant
Accounts and
Start Engaging

Twitter will suggest accounts to follow
based on your interests. Follow industry
leaders, potential customers,
competitors, local businesses, and
relevant news outlets. This initial
following list will populate your timeline
with content you can engage with, which
is vital for building relationships. Do not
just follow accounts randomly. Be
strategic and follow those who align with
your business goals.

OPTIMIZING YOUR BUSINESS
PROFILE FOR MAXIMUM IMPACT

Creating the account is only the
beginning. Knowing how to open a

Twitter account for business also
means knowing how to optimize it for
discoverability and engagement.

Add a Location
and Business
Hours

If your business has a physical location,
include your city and state in the
location field. This helps local customers
find you. You can also add your business
hours in your bio or header image to set
expectations for response times.

Create a Pinned
Tweet

A pinned tweet is the first tweet visitors
see when they land on your profile. Use
this prime real estate to showcase your
best content: a welcome message, a
special promotion, a link to a lead
magnet, or an introduction video.
Change your pinned tweet periodically to
align with current campaigns or events.

Enable
Professional
Features

Twitter offers professional accounts with
additional features tailored for
businesses. These include access to
analytics, the ability to run ads, a
"Contact" button on your profile, and the
option to display your business category
(such as "Retail" or "Software
Company"). To switch to a professional
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account, go to your profile settings and
look for "Switch to professional account."
This step is highly recommended
because it unlocks tools that help you
measure performance and connect with
customers more effectively.

Set Up Two-
Factor
Authentication

Security is crucial for business accounts.
Enable two-factor authentication to
protect your account from unauthorized
access. You can use an authenticator
app, a security key, or SMS verification.
This extra layer of security ensures that
even if someone obtains your password,
they cannot access your account without
the second factor.

BEST PRACTICES FOR YOUR
BUSINESS TWITTER ACCOUNT

With your account set up and optimized,
it is time to focus on strategy. Here are
actionable best practices to ensure your
business thrives on Twitter.

Develop a
Consistent
Posting Schedule

Regular posting keeps your brand top of
mind. Aim for at least one to three
tweets per day. Use a social media
management tool like Hootsuite, Buffer,
or TweetDeck to schedule content in
advance. Consistency is more important
than frequency. It is better to tweet once
daily every day than to tweet ten times

in one day and then disappear for a
week.

Mix Up Your
Content Types

Variety keeps your audience engaged.
Post a mix of:

e Educational content - Tips, how-
tos, industry insights.

e Promotional content - Product
launches, discounts,
announcements.

e Engaging content - Polls,
questions, retweets of customer
posts.

e Visual content - Images, GIFs,
short videos, infographics.

e Conversational content -
Replies to followers, participation
in trending topics relevant to your
niche.

Respond
Promptly to
Mentions and
Messages

Twitter is a real-time platform.
Customers expect quick responses. Aim
to reply to mentions and direct
messages within a few hours during
business hours. Use a friendly,
professional tone. Even negative
feedback should be addressed politely
and constructively. A prompt, helpful
response can turn a dissatisfied
customer into a loyal advocate.



Use Hashtags
Strategically

Hashtags help your content reach people
who are not already following you. Use a
mix of broad industry hashtags (like
#SmallBusiness or #MarketingTips) and
niche-specific tags. Do not overdo it. One
to three relevant hashtags per tweet is
usually sufficient. Research trending
hashtags in your industry and participate
in relevant conversations without being
overly promotional.

Leverage Twitter
Analytics

Regularly review your Twitter analytics
to understand what content performs
best. Pay attention to metrics like
impressions, engagement rate, link
clicks, and follower growth. Use these
insights to refine your strategy. For
example, if video tweets consistently get
higher engagement, create more video
content.

COMMON MISTAKES TO AVOID
WHEN OPENING A BUSINESS
TWITTER ACCOUNT

Even seasoned professionals can
stumble when setting up a business
account. Here are common pitfalls to
avoid as you learn how to open a
Twitter account for business.

Using a Personal

Account for
Business
Purposes

Mixing personal and business content
confuses your audience and can damage
your professional image. Always create a
separate account dedicated to your
business. This allows you to maintain a
consistent brand voice and separate
your personal opinions from your
company messaging.

Neglecting the
Bio and Profile
Elements

A blank or poorly written bio is a missed
opportunity. Your bio is often the first
impression potential followers have of
your business. Leaving it empty or using
generic text like "We sell things" does
not inspire trust or interest. Take the
time to craft a compelling bio that
communicates your value clearly.

Starting with a
Follow-Unfollow
Strategy

Avoid the temptation to follow hundreds
of accounts randomly just to get them to
follow you back. This strategy often
results in low-quality followers who have
no interest in your business and may
even trigger Twitter's spam detection
algorithms. Instead, focus on building an
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organic following by sharing valuable
content and engaging with your target
audience authentically.

Posting Only
Promotional
Content

If every tweet is a sales pitch, people will
unfollow you quickly. Follow the 80-20
rule: 80% of your content should
educate, entertain, or engage, while only
20% should directly promote your
products or services. This approach
builds trust and positions your business
as a valuable resource rather than a
constant advertiser.



